1. Advertising in our life
Suggested level – intermediate
Objectives:
· to practice using vocabulary related to the topic;
· to develop communicative skills;
· to motivate to free speaking, exchanging opinions;
· to develop pupils’ logical thinking, creative abilities, imagination.
Equipment: slides, video/recorder, computer, projector.
Procedure
I.  Introduction
Teacher: Today we are going to speak about advertising in our life. As you know, children, we live in the century of interactive technologies and advertising plays the important role in our life nowadays. We can’t imagine our life without it. It’s on TV, in magazines, in newspapers, on billboards. You can listen it to the radio and, of course, find in the internet on special websites and in mobile phones.
II. Brainstorming
Teacher: There are a lot of adverts on different tastes. But they can be good or bad.
What words could you use to describe adverts?

	attractive
	
	Adverts can be: bbbbbebe:

	
	boring

	successful
	
	
	
	ridiculous

	dull
	
	
	
	
	shocking

	
	awful
	silly
	brilliant
	colourful
	



Pupils name the adjectives in turn one after another and the teacher writes them on the blackboard. 
Then one pupil repeats all these opinion adjectives in one sentence. 
Adverts can be attractive, boring …etc.
III. Work with adverts
Teacher: Now, children, look at some adverts on the screen and express your opinion using such expressions: 
	I suppose …
	I think …
	In my opinion …

	I consider …
	To my mind …
	


	Белки https://www.youtube.com/watch?v=VntsLMlikns


корона https://www.youtube.com/watch?v=aTjhK_4OkbY&index=6&list=PL4YH373uEnQE7cAc4-AUNIhii8jPLeIju
киевстар https://www.youtube.com/watch?v=7wAZsGwGin4
орбит https://www.youtube.com/watch?v=tY-ytUg4swo
якобс https://www.youtube.com/watch?v=tasnYFqYhDE

For example: Advert №1 is amusing, colorful, ridiculous. I trust it. It tempts me into buying this thing.

IV. Listening
T: Advertising is all around us.
It’s difficult to escape it. Advertisements are often placed anywhere audience can easily or frequently access visual and printed information. Adverts tell us about the products and do this in different ways. They use images, words, sounds and word association. 

Now listen to the text
The snob effect when you are told that the product is most exclusive and of course rather expensive.
The scientific effect when a serious-looking man with glasses and a white coat, possibly a doctor or a professor tells you about the advantages of the product.
The word and music effect – when the name of the product is repeated over and over again, put into a rhyme and sung several times.
The ha-ha effect when the advertiser tries to make you laugh by showing people cartoon figures in funny situations.
The VIP (very important people) effect when well-known people, like actors or football players are shown using the products.
The supermodern effect when the advertiser tries to persuade you that his product is a sensation or something really new.
The go-go effect. This is suitable for teenage market. It shows young people having a party, singing, laughing, having a wonderful time, and, of course, using a product.

What effects do the advertisers use?
Snob
Scientific
Words and music
Ha-Ha
VIP
Go-go
Effects
Snob
Scientific
Words and music
Ha-Ha
VIP
Go-go
Effects










Pupils read the question and answer it.



V. Work in groups
All pupils are divided into 2 groups, then express their opinions about the advantages and disadvantages of the adverts.
T: Now let’s work in groups.
As you know advertising is a form of communication that tries to persuade potential customers to purchase or to consume more a particular brand of the product and service.
That is why there are a lot of adverts. But some of them you like, some of them you dislike.
I want you to think, write down the advantages and disadvantages of the adverts and share your opinion on this subject.
The examples of answers
	Advantages
	Disadvantages

	To my mind adverts:
· give the most practical and useful information.
· persuade us to buy smth.
· tempt us into going somewhere.
· are convenient to choose any product while watching TV without going out.
· while watching adverts we receive much positive emotions.
· rise out mood.
· some adverts are kind for children.
· get information about new things( products)
	I think:
· some adverts are bad for children ( especially about smoking, alcohol ).
· are difficult for understanding.
· are often repeated.
· are the same.
· interrupt interesting programmes on TV.
· manipulate people.
· exaggerate the quality of products.
· are boring, dull, silly.




VI. Speaking
T: I would like to know what adverts you like or dislike? Why?
For example:
P: I like the advert about « Sony Ericson» It`s attractive, brilliant. It is accompanied by my favourite music from «Depeсhe Mode».


VII. Making a project
T: So we continue to work in two groups. Each group has a leader, a manager and a speaker.
Now you have an opportunity to create your own adverts and present them.
Please, start working. Good luck!
(This work takes 5-7 minutes. Using pencils, pictures, paper, glue pupils begin to work)
Examples of projects

An example of pupil’s project (advert)          
	Out - of - this world experiences
[image: C:\Users\Юля\Desktop\mame\images (1).jpg]		
We offer you the best holidays in the world with exclusive resorts in the Mediterranean Sea. Our resorts are full of fun.
Activities: tennis, golf, sailing, scuba diving.
Extreme sports: parachuting, hang-gliding with free professional tuition.
Accommodation: five-star hotel 
Price: $2250, food and flights are included. 


VIII. Summing up
T: So, children, our lesson is coming to the end what have we done/learned at the lesson?
P: At the lesson we have talked a lot about advertising, about its importance in our life, have discussed advantages and disadvantages.
T: Thank  you, children. You worked hard and were very active. You managed to show good knowledge on this topic.

IX. Homework
[bookmark: _GoBack]Describe a favourite advert.
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